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What’s Commerce Summit?
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The Commerce Summit is a global conference for the
executive class within seller and partner agencies.
Industry experts will gather on an off-site location to
discuss topics that are immediately relevant to businesses
today, such as upcoming
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trends, innovation, direct marketing, CRM, and
omnichannel marketing.

This annual conference focuses on commerce, a field that
is becoming increasingly important for marketers.
Attendees will be able to gain feedback and strengthen
networks to succeed in the fast-paced, competitive global
market.

Our main focus is to gather company executives and
overseas brands to obtain deep insights of their
marketing strategy, and to create opportunities to
develop relationships that will lead your business to an
international stage.
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Who Attended?
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Mr. Syuichi Namai | Kao Corporation
Vice President DX Co Creation EC Business

As this was a real event in the Corona vortex, | wanted to experience something that | could not experience online. Not only
did | get the latest industry information, but | also had the opportunity to meet and talk with people in person, which is
something you can only experience in real life. Once again, | realized how important it is to have real contact with various
companies.

It was a great experience for me to have a heart-to-heart connection with people. Through the Commerce Summit, | would
like to continue to connect companies to companies and to work to contribute to society.
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Mr. Noriyuki Yamazaki | ZETA Inc
CEO

The events organized by Comexposium are always of high quality and are our top priority events to attend in Japan. 2019's
Commerce Summit was our first to participate as a premium sponsor, and we were surprised by the overwhelming returns.
The organizer of this event places strong emphasis on the ratio balance between sellers and sponsors, and this allows us to
spend a meaningful and intense time over the three days. We are planning to make a big commitment to participate in the
next Commerce Summit as well.



DAY 1

Tuesday
June 14th

DAY 2

Wednesday
June 15th

DAY 3

Thursday
June 16th

13:30
Registration Open

14:00
Opening Remark

14:20
Keynote

15:10
Premium Presentation

15:55
Presentation

17:30
Round Table Discussion

18:30
Networking Dinner

20:00
End of DAY 1

7:30
Registration Open

8:00
Breakfast

8:40
Special Presentation

8:55
Keynote

9:55
Presentation

12:05
Networking Lunch

12:55
Workshop

14:00
Presentation

14:50
Wrap up Session

15:40
One to One Meeting

18:30
Closing Party

20:00
End of DAY 2

Departure
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The program may be
subject to change

Visit http://summit-japan.com/commerce-summit/ja/program/ for more information
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Tax Included. Applications can be completed online.

BM/INA—FE Participation Pass
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Premium Pass
(One to One Meeting included)

Summit Pass

¥ 495,000

¥ 330,000
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$¢One to One Meeting HEFI| AV Ex K8#:
Admits 1 person (single bedroom)

*Grants maximum 8 spots of One to One Meeting
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Admits 1 person (single bedroom)
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Premium Sponsor

20 min
Presentation Sponsor

10 min
Presentation Sponsor

Round Table

Breakfast Sponsor

Seller Only Lunch

Dinner Sponsor

¥ 6,600,000

4 Premium Passes
1 slot available

¥ 2,750,000
2 Premium Passes
5 slots available

¥ 1,650,000

2 Premium Passes
16 slots available

¥ 2,200,000
2 Premium Passes
1 slot available

¥ 1,650,000
2 Premium Passes
1 slot available

¥ 2,750,000
2 Premium Passes
1 slot available

¥ 1,650,000

1 Premium Passes
2 slot available
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Facilitate a 60-minute round table discussion.

Content checked by administration office prior to the discussion.
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15-minute Presentation in front of all participants during f[e nmmel’{JT ]
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Workshop towards brands only. Lunch break in between.
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5-minute greeting towards all participants at dinner partyL som 0IJT ]
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Event Summary

14t (Tue) — 16" (Thu) June 2022
The Prince Kyoto Takaragaike

Limited to 250 participants | With screening process

BELVEHLE Contact Information
Summit BFEB Summit Administration Office
Comexposium Japantk =X £t Comexposium Japan KK
T 106-0032 Roppongi Hills Keyakizaka Terrace 6F
RAEERNAK 6-15-1 6-15-1 Roppongi, Minato-ku,
AARRENLXIFPERT TR 6F Tokyo, Japan 106-0032
EMAIL team@comexposium-jp.com EMAIL team@comexposium-jp.com
TEL 03-5414-5430 TEL 03-5414-5430
FAX 03-5414-5431 FAX 03-5414-5431
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